
 

 

Uber appoints new General Manager for the Middle East, North Africa and 
Pakistan region  

 
Cairo, Egypt 
30 May 2021 
Uber today announced the appointment of Saad Pall as the new General Manager for Uber 
across the Middle East, North Africa and Pakistan. The role covers Uber’s business in 36 cities 
across 8 countries in the region.  
 
Saad will lead the next phase of growth for Uber’s ride-sharing business across the region, bringing 
15 years of strategy & marketing experience from the U.S., Singapore and Pakistan. Saad’s most 
recent role was as Uber’s General Manager in Pakistan, where he was responsible for all business 
and operations in the market. He is taking over the new role from Abdellatif Waked, who is now 
heading Uber’s business across the Middle East and Africa.  
 
Based in the Dubai headquarters and overseeing operations across the region, Saad’s role will 
focus on working closely with in-market teams to help identify areas of growth, lay down regional 
priorities, and drive operational excellence to fuel the Uber business.  

Abdellatif Waked, who has been appointed Regional General Manager for Uber to overlook 15 
countries across Middle East & Africa in September 2020, said: “With his impressive track record 
as seasoned leader at Uber and his extensive experience in strategy and marketing spanning 
different geographies, we are thrilled that Saad is taking charge in one of Uber’s fastest-growing 
regions globally. We are confident that he will help grow our footprint at a crucial time and unlock 
further business potential across the region.” 

Commenting on his new appointment, Saad Pall said: “I’m honored to be tasked with leading 
operations in the region as we focus our efforts on growth and recovery. The legacy of driver 
engagement and community partnerships that has already been created in the region is impressive, 
and I’m looking forward to progressing the great work that’s already happening. I’m also excited to 
continue advancing Uber’s business across the region to ensure that people in the Middle East & 
Pakistan have better access to affordable and safe travel, and benefit from Uber’s technology & 
products.” 

Prior to joining Uber, Saad served marketing and strategy roles at Coca-Cola, Accenture and SAP 
across US, Singapore and Pakistan. He holds an MBA in Strategy & Marketing from Emory 
University in Atlanta, Georgia.  

 

 

About Uber: 
Uber’s mission is to create opportunity through movement. We started in 2010 to solve a simple 

problem: how do you get access to a ride at the touch of a button? More than 15 billion trips later, 

we're building products to get people closer to where they want to be. By changing how people, food, 

and things move through cities, Uber is a platform that opens up the world to new possibilities.  
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