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World’s most photographed landmarks revealed

Egypt marked 43" most photographed landmark

Eiffel Tower tops list as most photographed landmark with Dubai’s Burj
Khalifa ranking higher than the Colosseum

e The Top 30 landmarks, compiled using Instagram data, has been topped by
the Parisian icon; with Big Ben in London a close second. The Egyptian
Pyramids of Giza have been shot more than 258,391 times on social media.

e Award winning travel photographers from around the world have captured an
incredible photo series, on the Xperia XZ, showing how different landmarks can
look, whether in low light or using a hint of colour

e _.There is an increasing desire to see new and original photography, with 47%
of people bored of seeing the same shots, and 52% of people more likely to
‘like” a composition they’'d not seen before.

Cairo, Egypt

21*" of May 2017:

New pan-global* research released today by Sony Mobile has revealed the top 30

most photographed landmarks worldwide - a list topped by The Eiffel Tower and

including Alhambra, The Colosseum, The Burj Khalifa and Big Ben with Egypt’s

Giza Pyramids at 43™ place with 258,391 pictures on social media.

The #XperiaNewPerspectives research revealed that more than half of the Top 30
landmarks are shot from the same three angles. With 55% of travellers saying
they would plan their itinerary based on photography opportunities, it looks like
we need to up our holiday photography game to avoid boring our friends as 47%
of people said they were bored of seeing the same three shots. Whilst 52% were
more likely to ‘like’ an image of a landmark if it was interesting and something
they’d not see before.

The Eiffel Tower’s presence at the top of the list may not surprise, but the data
that shows 35% of photographs of the landmark were taken from the same three
angles is eye-opening. Other notable landmarks that follow this trend include

Christ the Redeemer in Brazil where 71% of shots are from the same three angles,
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Trevi Fountain in Italy (74%), Mount Fiji in Japan (77%) and Machu Picchu where

85% of all Instagrammed images are taken from the same few spots.

Research also concluded that half of those surveyed pick their holiday based on
others’ holiday snaps and a further 45% look to Instagram for inspiration of where

to photograph and visit.

Sony Mobile has partnered with three award-winning travel photographers from
across the globe and equipped them with the Sony Xperia XZ to visit some of the
leading landmarks and capture them from new perspectives. From low light shots
of the Colosseum to blur-free crowds of the Eiffel Tower showing off the

capabilities of the Xperia XZ's camera.

“This research has given us real insight into how important photography has
become to our holidays and how the two are inextricably linked, said Younis
Charkaoui North & West Africa Country Manager “Photography has become a vital
part of any trip - whether city break, adventure or simply lying on a beach. With
the quality of the camera in our Xperia XZ, travellers can experience blur-free
images with ‘true-to-life’ colour image capture, and superb low-light capability.
We hope to inspire a new generation of photographers to capture a new
perspective on their travels.”

Commenting on the fantastic imagery created on Xperia XZ and the New
Perspectives report CEO of World Photography Organisation, Scott Gray,
said: "The photography landscape has changed dramatically over the past
decade and this is ultimately down to the accessibility and quality of cameras.
This accessibility is even more pronounced with smartphones, the technology
within these camera phones enable people to improve their photography but
also, very importantly, have a high enough resolution to be able to actually do
something with that image. This ability to capture the spontaneous can really
help challenge the photographer’s creativity whilst providing a unique image for

the viewer.

It is absolutely fantastic that photographers are using different techniques and
filters but these more unique images, whilst they may require editing, should
suffice without heavy touching up and therefore produce a more natural

photograph.”



SONY AKPERIA

Award winning travel photographer, Lluis Salvado, offers his top tips for
capturing photography with a new perspective this summer -
1. Play around with colours and brightness, it's amazing how different one scene
can look with some clever camera tricks
2. If you're struggling to get an original shot play around with reflective
surfaces, a famous landmark can be transformed by a little water
3. Look for beauty in the architecture around you, not just the landmark as a
whole. There can be a very artistic quality to structural things
4. Try out a new perspective and get some shots from high above or below the
subject, don't be scared to experiment with compositions
5. Use people and their silhouettes to give a shot a sense of place and time, and
play around with forced perspective too

- Ends -

About Sony Mobile Communications

Sony Mobile Communications is a subsidiary of Tokyo-based Sony Corporation, a leading
global innovator of audio, video, game, communications, key device and information
technology products for the consumer and professional markets. With its music, pictures,
computer entertainment and online businesses, Sony is uniquely positioned to be the
leading electronics and entertainment company in the world. Through its Xperia™
smartphone and tablet portfolio, as well as innovative smart products, Sony Mobile
Communications delivers the best of Sony technology, premium content and services,
and easy connectivity to Sony’s world of networked entertainment experiences. For more
information: www.sonymobile.com

About the ‘New Perspectives’ report (full report available)

The report has combined the work of OneFifty, a digital data and strategy consultancy;
with market research company OnePoll who conducted survey / data research around the
world. The statistics within the report are a collective of 5,352 respondents across five
territories — UK, Germany, France, Spain and UAE.

*A note about the statistics throughout the report

All statistics in the report are not representative of the general population but are of those
surveyed. A sample size of 5,352 across four European markets (UK, Germany, France,
Spain and UAE) were polled.
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